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LONGEST RUNNING
PARENTING MAGAZINE
IN OHIO
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MEET OUR
READERS

When 140,000+ parents interact
with our products, family is at the
forefront of their minds. Our readers
are mostly women, 25-54 years

of age, highly educated, with an
average household income
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Readers love the printed issues of Cincinnati Family and continue to

ask for it with an astounding 97% PICKUP RATE! Our Ohio market
coverage includes Mason, Montgomery, Blue Ash, West Chester, Liberty
Township, Springfield Township, Fairfield, Tri County, West Chester,
Batavia, Beechmont, Milford, Florence, Union, Burlington, Fort Mitchell,
Crescent Springs, Covington, and Newport. Readers can pick up a copy
at local healthcare facilities, libraries, restaurants, grocery stores, schools,

entertainment venues, retail shops, and more.
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CINCINNATI

140,000+

TOTAL MONTHLY
MEDIA REACH

ordug the Lauig e Editorial, special sections, and ancillary
racurricular
publications across all platforms.

2025 EDITORIAL CALENDAR

SPACE

MONTH | EDITORIAL COVERAGE SPECIAL SECTIONS ANCILLARY DIGITAL AND EVENTS FECE | ARTDUE
PRIVATE SCHOOLS AND DEC DEC
EDUCATION ISSUE CHARTER SCHOOLS EDUCATION DIRECTORY 10 12
EARLY EDUCATION
EARLY EDUCATION JAN JAN
EARLY EDUCATION ISSUE CUIDE DIRECTORY,
CAMP DIRECTORY 15 20
COLLEGE PREP SERIES, FEB FEB
TRAVELING ABROAD 15 20
AUTISM AWARENESS, FAMILY FAVORITE MAR MAR
COLLEGE PREP SERIES NOMINATIONS 15 20
COLLEGE PREP SERIES,
TEACHER APPRECIATION, qu ‘EPS
WATER SAFETY
STAYCATIONS, COLLEGE PREP SERIES, MAY MAY
KIDS EAT FREE, SENIOR SENDOFF SENIOR SENDOFF 15 20
FAMILY FAVORITE
BIRTHDAY ISSUE VOTING, JUN JUN
BIRTHDAY LISTINGS 15 20
THE BACK TO SCHOOL & AFTER-SCHOOL — JuL JuL
AFTER SCHOOL ISSUE ACTIVITIES 15 20
GRANDPARENTS, SUICIDE AWARENESS, AUG AUG
SKIN CARE AWARENESS 15 20
FALL FAMILY FUN ISSUE, EXCEPTIONAL NEEDS, SEPT SEPT
COVERKIDS ANNOUNCEMENT EXCERTIONALNEEDS RESOURCE DIRECTORY 15 20
ADOPTION AND INFERTILITY, FAMILY FAVORITE FAMILY FAVORITE ocT ocT
HOLIDAY GIFT GUIDE, RS il 15 20
FAMILY FAVORITE WINNERS
12 DAYS OF
HOLIDAY HAPPENINGS GUIDE, HRETIAS 'fl°5" "20("’
RING IN THE NEW YEAR CIVEAWAYS

EDITORIAL CALENDAR SUBJECT TO CHANGE WITHOUT NOTICE. LAST UPDATED 11.12.2024




cincinnatifamily
magazine.com

CINCINNATI’S MOST
COMPREHENSIVE
EVENT CALENDAR

DIGITAL DELIVERY

Website, Sponsored Content,
700+ °

Newsletter
MONTHLY

EVENTS LISTED

CINCINNATIFAMILYMAGAZINE.COM

Our website averages 43,000 monthly viewers
and 509,000 annual page views.Our readers
visit cincinnatifamilymagazine.com actively
looking for things to do and businesses to trust
in the area.

SPONSORED CONTENT

e Sponsored content specially created
to drive traffic to your business.

i e Featured on our homepage for one
month, then remains on our
site indefinitely.

¢ Delivery also includes a newsletter and
social media post.

WEEKLY NEWSLETTER

Cincinnati Family’s weekly email newsletter
has organically grown to 18,000+
opted-in subscribers.

Delivery: Thursdays

. JFAMILY
RFSOUR(F
GROUP INC

PREMIUM DIGITAL PRODUCTS

Call to learn more about our premium
digital products.

» Targeted Emails » Search Engine
» Programmatic Ads Optimization
* Pre-roll » Search Engine

+ Geofencing Marketing



KIDCHELLA

This annual August event is an end-of-summer back-to-
school bash. Typically taking place on a Sunday afternoon
before back-to-school week, this free event features live
music, entertainment, food trucks, giveaways, community
vendors, market in the park booths, firetruck and cop car
touch-a-truck and more.

This year’s Kidchella will be held on Sunday, August 10th
from 12-4 p.m. at Cottell Park.

Vendor and sponsorship opportunities available.

MEET YOUR TEAM

JILLIAN WRAY

Account Executive

(225) 773-5311

jillian@frg.inc

With 27 years of diverse experience in sales, Jillian has

built a multifaceted career that spans several industries,
including Event Entertainment, Consulting, Management and
Media Relations. Her broad skill set and deep understanding
of client needs have made her a valuable asset in every role
she has undertaken. Jillian holds a degree from Louisiana
State University, where she concentrated in Public Relations,
laying a solid foundation for her expertise in communication,
strategy, and relationship-building. Her background in both
corporate and creative sectors has enabled her to develop a
unique perspective on how to successfully navigate dynamic
environments while delivering exceptional results. Beyond
her professional achievements, Jillian is also a proud wife

to an incredibly talented musician, and together they are
raising a creative and ambitious 11-year-old daughter

with a passion for acting and the performing arts. With her
extensive experience and personal passion for fostering
creativity and growth, Jillian continues to thrive in her career
while embracing her family’s shared love for the arts.

BOOK A TIME
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